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Across Europe, philatelic societies are facing the same challenge: how to stay visible,
nt, and accossible in @ fast-changing Gigitalandenana Muivin six CEDA_hastad Zaasm

rele:
meetings vith FEPA member federations in Mar
federations shared experiences, challenges, an
of social media.

This summary brings together the most practica
emerged from those discussions. These are cor
can taks to strengthen its online presence, attra
digital community.

Both local town or city philatelic societies, spec
national/international philatelic societies can b
implementing their approach to social media a

1. Establish a Strong Facebook Presence

«  Create both a Facebook Page and join/p(

i
1. Why Focus on Social Media?

Philately, like many other hobbies, is undergoing a rapid digital transformation. Across.
Europe, traditional philatelic societies are experiencing a significant decline in membership—
by as much as 50% over the past decade in FEPA member countries. At the same time, online
philatelic communities, especially those on platforms like Facebook, are thriving. This
contrast reveals a ¥ i social media, traditional philatelic
potentially revers ngage with a new

«  Post regular updates:
+  Repost content from FEPA and other soc
«  Show stamps and encourage engagemer

Engage with Facebook Groups

« Identify national, local, and specialized

+ Joinas the society (not just as individual¢

 Answer questions, share trivia, post rare

community,

« Local societies: Promote local society ac

+ Develop fun and educational posts:
“On this day in philatelic history.
“Did you know?" stamp facts.
“Trivia Tuesday” - weekly questio|

3. Simplify Membership Onboarding

+  Address the “interest-to-membership” g
Offering free trial memberships.
Providing one-click sign-up optior
Simplitying payments and commy
« Consider offering online-only membersh|
(e.g., free or sponsored),

ollects where they are already
ANew Reality for Organised Philately

The future of organised philately in Europe depends on our ability to adapt to digital change.
Many day are no longer as regularty as
before. Instead, they are engaging in lvely discussions, exchanging information, and
showcasing their collections In online forums and social media groups. These platforms.
allow for immediate interaction, quick answers to questions, and vibrant sharing of contant—
benefits that traditional meetings often struggle to match.

This shift calls for a rethink: if collectors are increasingly active on social media, should
philatelic societies not also strengthen their presence on these platforms? At FEPA, we
believe the answer is a resounding yes.

What s So

| Media—and Why Does It Matter?

Social media refers to digital platforms and applications that allow users to create and share
content, and 3 wa

Facebook
YouTube
Instagram
WhatsApp

TikTok

X (formerty Twitter)
Snapchat

These platforms differ from a y While a offer useful
information, it typically does not facilitate interaction. Social media, by contrast, is interactive
by nature. It empowers users to ask questions, share experiences, and form communities in
real time. This is exactly the kind of engagement that can strengthen the visibility and vitality
of organised philately.
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e §C)ur Objective with this FEPA Initiative

* Organised philately is developing fast in an ever more digital future,
and the FEPA Board is committed to support the Federations in the
future opportunities for organised philately.

* The FEPA Board has therefore decided to be active in facilitating
meetings focusing on sharing experiences between the Federations
— the first topic being “Social Media & Organised Philately”.

* Hopefully, the result will be that FEPA Federations and societies will
improve their use of social media to gain new members.

11.5.2025 Lars Engelbrecht
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=-*The FEPA Zoom Meetings on Social Media

Activity Time

 Facilitating virtual Zoom meetings for all FEPA  * 1) hour meetings
Federations - in groups

o Fed Social Med Technology

* Topic: “The Federations use of Social Media to . :

gal?n new members” f e Zoom virtual meetings

. : * Two FEPA Board members participate in each
Groups of around 8 to ensure dialogue meeting

* This means 6 groups to cover all federations * One of the FEPA Board members as facilitator
 Each federation to choose between two dates o S

Target group

' Why do we focus on Social Media? g‘

 Federations Presidents

If the collectors in the future are less often ~ =
physically present in the local stamp societies, _|

e Additionally: One other responsible for
communication/social media or board
member from the federation to participate

and more present on-line on social media, FHESS

should our Philatelic Societies

Y - _[.
also be more active on Social Media? I ‘ I

11.5.2025 Lars Engelbrecht
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The Timeline

11.5.2025

ess
i t the 2024 FEPA Congr
2024: Presentation a ] ings
) OCtObelz;er 2024 — January 2025: Preparation of meeting
e Novem

e February 2025: Information in “FEPA News

: Invitations
February 2025: Invi .S
e Sending invitations to the FEPA Federation

ion Boards
Sending preparation materials for the Federation
e Sen

m i ions
[ ractitating six meetings with EGf'FZ?:gr:t:r)\d recommendations
i rt with fin
® Producing 19-page repo

il 2025: Implementation . ——
AIORnlpirt sent to Federations and published on socia
* Re

i societies
fully: The report is being used by federations and
e Hopefully:

March 2025: Meetings & Report J

Lars Engelbrecht

Suggested discussion points for FEpA Federation Boards

FEPA has invited representatives of Your Board to participate in Zoom meeting in March,
where different federations will meet ang share experiences,

The topic of this first meeting is: “The Federations use of Social Media to gain new
members”. Ang by social media, we mean the use of for instance: Facebook, Instagram,
X, TikTok, YouTube, Snapchat, Pinterest etc.

We ask You as Faderation Board to please take time at one of Your Board meetings to
discuss the fn”awing —asinput to the Zoom meeting:

1. How important do we see the use of social media for yg s a Federation ang for the
try?

philatelic societies in our coun

2. What have we done 50 far jn our country regarding socija| media & Philately? Does the
la?

Federation and/or societies use social media?

3. What are Our experiences with the use of social media? Do We gain members? Do we
a

reach non-society members on social media?

4. Do you have any plans to strengthen the use of sociaf media in the country?

e
—

5. Do you have any good advice pn social media — that other Federations can benefit
from?

(I you have Concrete ©xperiences to share in the Meeting, please write o ipirc711 @gmail.com that
¥ou would like tg present this during the meeting)

www.fepanews,com
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The participating FEPA countries were:

=4 The Participants

FEPA countries not participating were:

Albania, Bulgaria, Croatia, Cyprus,

Montenegro, North Macedonia, Slovakia,

4 March:  Israel, Egypt, Romania, Serbia Ukraine, Estonia, Iceland, Latvia, Lithuania,
10 March: Armenia, Lebanon, Turkey, Sweden, Luxembourg, Hungary,
Moldova Netherlands, Switzerland.
18 March: Finland, Denmark, Norway, e e
Czech Republic, Monaco Jqs'
. . * Why do we focus on Social Media? ‘1
24 March: Liechtenstein, Poland ' 5
If the collectors in the future are less often ~ ==
26 March:  France, Germany, Portugal, e
Spain, Ireland i |
31 March: Greece, Italy, United Kingdom,
Austria, Slovenia, Belgium
11.5.2025 Lars Engelbrecht



Purpose of the Zoom meeting
Introduction to Social Media

3. Why spend time on Social Media as a Philatelic
Federation?

4. What is your opinion and/or experience on Social
Media in Philately?

5. Advise to societies & federations on social media use

6. Evaluation of the meeting — and input to further
meetings

11.5.2025 Lars Engelbrecht
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* FEPA

-------------- Contents of the 19 Page Report

Summary: Recommendations for philatelic societies
Summary: Recommendations for philatelic federations
1. Why focus on social media?

2. Target groups S
3. Membership strategies
4. Which social media to prioritize?

5. Facebook pages

6. Facebook groups

7. YouTube channels

Appendix: The participants in the FEPA sessions

Available for download: https://fepanews.com/wp-content/uploads/2025/04/FEPA-Social-Media-Strategies.pdf

11.5.2025 Lars Engelbrecht



https://fepanews.com/wp-content/uploads/2025/04/FEPA-Social-Media-Strategies.pdf

e 26 participating FEPA countries * |f the Federations would like to

was very satisfactory participate in future meetings,
FEPA would like to facilitate a
similar October 2025 Zoom
meeting.

* Suggested Topic: “The Future of
Stamp Exhibitions”

e The format with a small number e FEPA’s focus: To facilitate dialogue,
of participants worked well sharing experiences, and exploring
_ _ solutions to common opportunities
* The immediate feedback from and challenges faced by

the participants was very federations across Europe.
positive

* Good preparation for the
meeting from many of the
participants

 All participants were actively
engaged in the meeting

11.5.2025 Lars Engelbrecht



